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The Babin Textbook Factory 
An Investigative Series on the use of the CoB for Personal Gain 

 
Recent documents posted to usmpride.com have examined Barry Babin’s (Chair of Management, 
Marketing and Fashion Merchandising) editorial connections and international travel.  This 
“Special Report” takes a look at Babin’s textbook enterprise.  As his bio on the CoB’s webpage 
indicates, Babin is a coauthor of three textbooks.  These books are published by Pearson/Prentice 
Hall, Wiley, and Thomson-Southwestern, respectively.   
 
We begin with Multivariate Data Analysis, 6/E , by Joseph F. Hair, Bill Black, Barry Babin, 
Rolph E. Anderson, and Ronald L. Tatham.  Information about this book, published by 
Pearson/Prentice Hall, is contained in the screen below: 
 

 
 
Notice that the text is in its 6th Edition, and it retails for $159.60 online.  According to Babin’s bio 
on the CoB’s webpages, this text is “the most widely noted source of its type in business-related 
social science research.” 
 
Next, we turned to the text published by Wiley, Essentials of Business Research Methods, by 
Joseph F. Hair, Jr., Barry Babin, Arthur H. Money, and Phillip Samouel.  Babin’s author bio on 
the Wiley Higher Education site is: 
 



Barry Babin holds a Ph.D. In Business Administration. he is author of over fifty research articles covering a wide 
range of topics and appearing in marketing, retailing, psychological, and management oriented journals. Currently, he 
is Associate Editor of the Journal of Business Research and professor of Marketing and Consumer Research at the 
University of Southern Mississippi. Prior experience includes engineering, managerial, and marketing related 
experience in numerous industries including defense, specialty retailing, and consumer products. He is former President 
of the Society for Marketing Advances and his research has been recognized with several national and international 
awards. He performs consulting and executive education in the areas of creative decision making and business 
research. 
 
Our investigators added the boldface type above so that further discussion is more effectively 
presented in the “Analysis and Commentary” section that will follow in this report. 
 
For a look at the text through a screen taken from wiley.com, see below: 
 

  
 
As the “main site” at Wiley indicates, this book retails for $62.95 online.   
 
Now we turn to the final text in the series, Exploring Marketing Research, 9e, by William G. 
Zikmund and Barry J. Babin.  This book is in its 9th Edition.  The screen below provides a peek 
at the book, which retails for $150.26 online, as it appears on the Thomson-Southwestern 
website: 
 



    
 
We also discovered that Barry’s wife, Laurie Babin (also Professor of Marketing at USM), is an 
ancillary author for this text, as the screen below indicates: 
 

 



As the text in the screen above points out, Laurie Babin is the author of the Instructor’s Manual 
to accompany the text.  She also prepared “Transparency Masters” that are “designed to ease 
lecture presentation by offering detailed and comprehensive lecture outlines, solutions and 
assignments . . .” 
 
Analysis and Commentary 
 
As usmpride.com readers may have discovered, the now well-known USM profit spreadsheet is 
available on this website.  Below we have inserted salary and benefits information for Barry and 
Laurie Babin as of the beginning of 2005-2006. 
 
           Salary    Ben. Rat.   Benefits 

Babin,Barry J $122,000 0.233262 $28,457.96  

Babin,Laurie A $86,223 0.2358 
 
$20,331.38  

 
The number in the center is the benefits ratio for each.  These data indicate that, at the beginning 
of 2005-2006, the Babins were collectively earning $257,012 in salaries/benefits.  Given the 2006 
merit raise data presented here at usmpride.com, along with the benefits ratios above, we know 
that the Babins’ collective salary/benefits for 2006-2007, the current academic year, is about 
$267,284.  This figure doesn’t include the possibility of earnings from Summer teaching by 
Laurie.   
 
The total above, $267,284, is staggering.  But, it doesn’t stop there.  As this “Special Report” 
indicates, the Babins’ textbook royalties tally is likely to be quite a sum, even with Barry sharing 
the rewards with a number of co-authors.  Two of the three texts Barry Babin is involved with are 
beyond their fifth editions, and in one case the text is approaching its tenth edition.  It also 
appears to us that Joseph Hair, a well-known textbook author in marketing/business, may be 
grooming Barry to take over the “controlling authorship” slot at some future date.  There is also 
an issue we have discovered via tips from usmpride.com readers.  That is, the marketing faculty 
are apparently feeling some pressure from their Chair to adopt the marketing principles text 
shown in the screen below, also authored by Joseph Hair and colleagues: 
 

 



The book above is currently in use for various marketing sections in the CoB.  It is bundled with 
the response system keypad (as shown above) and retails for $158.60 at USM’s Barnes & Noble 
Bookstore.  Several hundred adoptions per year of Hair’s book will certainly assist in what may 
be Babin’s goal of succeeding Hair in managing this textbook portfolio. 
    
Next, there is the issue of Laurie Babin’s ancillary production, which is quite impressive.  Her 
SEDONA file lists a relatively large number of ancillary products since 2003, including 6 
separate ancillary products for 2006 alone.  This includes two Instructor’s Manuals, both 
published by Thomson-Southwestern, and 4 Test Banks --- two published by Prentice Hall, and 
one each by McGraw-Hill and Thomson-Southwestern.  That kind of activity could easily rake in 
$25,000/year, if not a good bit more.  Thus, it might be the case that she does not overly concern 
herself with academic research.  A search of the Business Source Complete database shows very 
little research activity by Laurie Babin over the past five years (see below), which was, however, 
a very productive time in her ancillary endeavors (see above). 
 
    Laurie Babin’s Scholarship, 2001-2005 
                     Year  Publications 
         2005 
         2004 
         2003 

2002 Journal of Marketing Education 
2001 Journal of Business Research 

 
The table above also suggests that Laurie Babin is not academically qualified according to oft-
cited “3 in 5” AACSB standard.  Thus, her role as ancillary author may actually impede the 
CoB’s AACSB reaffirmation efforts. 
 
Another point of interest.  It turns out that the newly developed Department of Management, 
Marketing and FM’s Spring academic retreat, held this past May at Canebrake, was funded by 
Thomson-Southwestern Publishing.  That funding covered a whole day’s worth of meals/snacks 
and beverages (including alcohol).  This must have been a nice bonus for departmental faculty.  It 
also appears to be a good example of Chairman Babin’s willingness to get cozy with textbook 
publishing companies.  If this report is an indication of things, the Babins have a lot to lose with 
regard to their textbook factory. 
 
A few final points.  First, Barry Babin’s indication on the Wiley Higher Education website of 
having published over 50 research articles (see above) appears to be much closer to the reality 
produced by usmpride.com investigators than his “more than 70” claim at usm.edu.  Second, the 
point in the same place about his executive education pursuits is often overlooked.  Reports are 
that his executive education endeavors, in places as distant as Sweden, are often subsidized by 
Mississippi taxpayers, given that they occur during the academic year.  Executive education  
makes a significant contribution to his textbook authorship pursuits.  Finally, recent tips to 
usmpride.com point out that Chairman Babin has decided to retain one of the department’s few 
Graduate Assistants to work solely on his journal editorship responsibilities.  This is yet another 
indication that the northwest corner of the 3rd floor of JGH is about personal gain.  
 
 
 
   


