Special Report

How much of Spring '99 did Babin Miss by Teaching in Montreal?

An Investigative Series on the Use of the CoB for Personal Gain

A popular feature at usmpride.com has been the Special Report chronicling
the whereabouts of economics professor Edward Nissan throughout the first
three weeks of fall semester of '96. It turns out that he was moving between
London, England, and Nicosia, Cyprus while other CoB faculty were back in
Hattiesburg teaching their courses.

This report is another in that genre. It turns out that Barry Babin (now
Chair/Professor of Marketing) may have missed more than one week of
Spring semester '99 due to teaching an intensive course on “Retailing in the
U.S.” at the Ecole des Hautes de Etudes Commerciales in Montreal. The
screen inserted below indicates that the HEC in Montreal proudly announced
is first ever summer school named “Marketing in the U.S.”:
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HEC MONTREAL | Headlines

Summer School : Marketing in the U.S.

March 2, 1999
The "Ecole des Hautes Etudes Commerciales” is proud to announce its first ever summer school named "Marketing in the U.5"

For the occasion, three renowned professars frem the United States were invited to give three different courses entitled "Retailing in the
U.S.", "Marketing Research™and "Marketing in the U.5.". Given in May and June 1999, the intensive courses will be of great interest to
B.B.A. and M.Sc. (Marketing option) students.

Please note that courses will be given in English and that enroliment is limited.

MARKETING IN THE U.S.

3Jintensive courses - 3 professors from the U.S.

Retailing in the U.S.

May 10 to May 28, 9:00 a.m. to 12:00 p.m.
Frerequisite: Introduction to Marketing
Course Code: 3-191-98

Barry J. Babin, Professor, University of Southern Mississippi

Barry J. Babin's primary teaching interests include retailing, creativity, consumer behaviour and marketing management. His research
interests include the impact of emotion on consumer decision processes and retail patronage and shopping motivations. He is v
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As the screen points out, three “reknowned professors from the United
States were invited to give three different courses . . .” at the HEC in
Montreal. Babin’s course, “Retailing in the U.S.,” was the first in line,
running from May 10" through May 28™ of 1999. His course consumed the
9:00am to 12:00no0n time slot each day.

Given the dates of this summer school program, and USM’s Spring '99
calendar (USM Bulletin 1998-99), Babin missed at least the last week of



the Spring 99 semester, if not more, in order to perform his duties at the
HEC in Montreal. The remaining details from Babin’s course at the HEC in
May of '99 are presented in the screen below:
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The "Ecole des Hautes Etudes Commerciales”is proud to announce its first ever summer school named “"Marketing in the U.S"

Forthe occasion, three renowned professors fram the United States were invited to give three different courses entitied "Retailing in the
U.8", "Marketing Research” and “Marketing in the U.8.". Given in May and June 1999, the intensive courses will be of great interest to
B.B.A and M.Sc. (Marketing option) students.

Flease note that courses will be given in English and that enroliment is limited

MARKETING IN THE U.S.

3intensive courses - 3 professors from the U.S.

Retailing in the U.S.

May 10 to May 28, 9:00 a.m. to 12:00 p.m

Prerequisite: Introduction to Marketing

Course Code: 3-191-98

Barry J. Babin, Professor, University of Southern Mississippi

Barry J. Babin's primary teaching interests include retailing, creativity, consumer behaviour and marketing management. His research
interests include the impact of emotion on consumer decision processes and retail patronage and shepping motivations. He is
president of the Society for Marketing Advances (1998-1999) and is also a member of the American Marketing Association, the Academy

of Marketing Science and the Association for Consumer Research. In 1997, he received the Omer DeSerres Award for Outstanding
Research atthe International Symposium for Retail Atmospherics Research held in Montreal

‘Course description:

The objective of this course is to provide a survey of the methods and techniques used to build customer loyalty through value. The
emphasis is clearly on patronage behaviour and service quality management. A central question will be to understand how the
elements that position different retailers affect customers and employees — and ultimately perfermance
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Information needed by students about these three “intensive courses” is
provided in the series of screens below:

ummer School : Market \icrosoft Internet Explorer
Fle Edt View Favorites Tools Help r
A ® = > R
Qui- © W R G P v @3- % B- A DB
Address ‘ Go  links *
Google - | | [Cl search ~ B Shiblocked |4 check - iy Aumlnk ~ [ options
FOR WHOM? -~
B.B.A. and M.S¢. (Marketing Option) students
DURATION
45-hour courses (3 credits) given over a three-week period (3 hours a day, Monday to Friday)
APPLICATION DEADLINE: April 1
Courses are given in English.
Limited enrolment,
Admission and registration
HEC students
These courses are part of the program that will be offered during the summer of 1999. Starting on February 22, HEC students may
register on the intranet or by completing the form Demande d'inscription available from the Registrars Office.
Students who are enrolled in the marketing option or the mixed option (including marketing) and are in the third year of their B.B.A. may
take these courses as electives. Third-year students enrolled in other options may take these courses as complementary courses
outside their concentration. It should be noted that Marketing Research (3-193-98) and Recherche commerciale (3-101-84) are
mutually exclusive, as are Retailing in the U 5. (3-181-98) and L& gestion du commerce de dé tail (3-112-88) and Marketing in the U.S =
(2-192-88) and Marketing (2-100-95).
For students enrolled in the maitrise és sciences de la gestion (M.Sc.), marketing option, one of these courses may be taken as an
elective, subject to approval from the administrator responsible for the option
Students from other Québec universities
You must complete and send us the form “Authorization to transfer credits under the agreement between Québec
! li d'études hors & 1t dans e cadre de I'entente interuniversitaire” available at your university. The ]

& & Internet




File Edit View Favorites Tools Help

;'r
A ® e y % B ¢
Qus - © KM B @ Pswe oroens @ -5 - JEH @B
Address | Go | Liks *
Google - | | [C] search ~ g5 B iviocked | % chede - R Autolink - [ options
~
For students enrolled in the maitrise &s sciences de la gestion (M.Sc.), marketing option, one of these courses may be taken as an D
elective, subjectto approval frem the administrator responsible for the option.
Students from other Québec universities
You must complete and send us the form “Authorization to transfer credits under the agreement between Québec
Uniy ti d'études hors & 1t dans le cadre de I'entente interuniversitaire™ available at your university. The
twition fees for the course(s) selected will be paid to your home university. Please include your most recent ranscript of marks with the
form
‘Canadian students deemed to be non-residents of Québec and foreign students
You must complete and send to us the bilingual form ~ Registration Form for Visiting nen-Québec Student/ Demande dinscription pour
étudiant non québécois en accueil aux HEC *. The form can be printed from our Website; it can also be obtained from the HEC
Regisirars Office
The following documents must be included with the form:
= aphotocopy of your birth certificate or record of civil status on which the given and family names of your father and mother must
appear,
« your latest transcript of marks;
« acheque for CAN. payable to the Ecole des Hautes Etudes Commerciales to cover admission fees
As forimmigration and health care formalities, a set of simple, detailed instructions will be sent to you with your letter of acceptance.
Tuition fees vary according to student status. Please refer to the table below and note that you must pay these fees in full as soon as -
you arrive at HEC
A
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Specific information about the costs of enrolling in these courses is provided
in the screen below:

\icrosoft Internet Explorer

File Edit View Favorites Tools Help

Q- O ¥ @& ) search e Favortes ) K- ; RN S B S

Address [ Go | Links
Google -‘ v| [C] search ~ B B 1blocked | % Check = % Autolink ~ [ options
~
‘Canadian students deemed to be non-residents of Québec and foreign students b |
You must complete and send to us the bilingual form ~ Reaistration Form for Visiting nen-Québec Student / Demande dinscription pour
€tudiant non québécais en accueil aux HEC . The form can be printed from our Website; it can also be obtained from the HEC
Regisirars Office
The following documents must be included with the form:
« aphotocopy of your birth certificate or record of civil status on which the given and family names of your father and mother must
appear,
+ yourlatest transcript of marks;
« acheque for CAN. payable to the Ecole des Hautes Etudes Commerciales to cover admission fees
As for immigration and health care formalities, a set of simple, detailed instructions will be sent to you with your letter of acceptance.
Tuition fees vary according to student status. Please refer to the table below and note that you must pay these fees in full as soon as
you arrive at HEC
Marketing in the U.S.
Tuition fees (in Canadian dollars)
Enrolement in: Canadian students deemed to be non-residents of Québec Foreign students
1 course $368.25 $878.25
2 courses $694.50 $1,714.50
3 courses $1.020.75 $2,550.75
INFORMATION AND APPLICATION FORMS: -
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As the screen above indicates, tuition for Babin’s course was as much as
$368.25 to $878.25 (in Canadian dollars).



What this information does not indicate is Babin’s compensation from the
invitation to offer the intensive marketing course in Canada. For 45 hours of
course instruction, or a full semester in 3 weeks, one would assume that it
was a tidy sum. We already know that one week of this 3-week course was
also “supported” by taxpaying/tuition-paying Mississippians and others.

Our investigators continue to examine mounds of travel vouchers, and
haven’t yet completed a search over this Spring '99 period. They will be
checking to see if Babin filed for travel expenses reimbursement from

Mississippi’s citizens regarding this Montreal trip. This could go from bad to
worse.



