
Whitewater to Pensacola 
Amodeo also Benefited from Saunders’ Stay at UW-W 

 
Recent reports and letters about Mona Amodeo’s ID Group (a public relations outfit) in 
Pensacola have reached at least as far north as Whitewater, Wisconsin.  Since such 
postings, documents have made it down from Wisconsin to USMNEWS.net, some of 
which indicate that Saunders spent about $100,000 on Amodeo’s services while 
Saunders served as UW-W chancellor.  The cover of Amodeo’s 2005 report for 
Saunders, the date of which (18-Nov-2005) indicates that Saunders quickly put 
Amodeo on the State of Wisconsin gravy train, is inserted below: 
 

 
 
One source who spoke with USMNEWS.net described the campus summit facilitated 
by Amodeo as “junk . . . nonsense,” adding that Wisconsin taxpayers were “hosed” by 
Saunders and Amodeo to the tune of about $100,000, as mentioned above.  A quick 
peek at the Table of Contents of this 2005 report reveals some of the same types of 
“communications speak” as Amodeo’s “collective individualism” tagline for USM (see 
insert below). 
 



 
 

The so-called Pre-Strategic Dialogue page, inserted below, continues the 
aforementioned theme: 
 

 
 



The $100,000 summit provided Amodeo with the “positioning statement [for UW-W]” 
that is inserted below:  
 

 
 

Clearly, Amodeo’s earlier (2005) work for UW-W looks very similar to her more recent 
public relations model for USM.  For those who are interested in learning more about 
this work for UW-W, USMNEWS.net will be publishing the report in its entirety. 
 
 


