
iCoB 
by Duane Cobb 

 
The recent report on the selection of Donna Davis and Evelyn Green to participate in 
USM’s new Podcast Pilot Project fits real well with usmnews.net editor’s recent open 
letter to former CoB Dean Harold Doty.  The letter deals with aspects of the CoB’s Wall 
Street Journal Academic Partnership Program (WSJAPP), a program that assesses a tuition 
fee to provide daily copies of the WSJ to CoB students, while CoB professors receive 
copies for free.  Like the WSJAPP, students in Davis’ and Green’s classes may now feel it 
necessary to acquire iPods in order to keep up in class, given Davis’ and Green’s 
participation in the pilot project described in that report.  Of course, Davis and Green get 
iPods for free. 
 
We last heard from Davis during the heated debate over former Dean Harold Doty’s 
Digital MBA (DMBA) Program.  She told CoB faculty that equipping JGH 300 with 
digital technology might be useful in her research, a sentiment Management & 
Marketing Chairman Barry Babin echoed.  Of course, we’ve learned from the recent 
release of SEDONA vitae that Davis is hardly doing research anymore, choosing instead 
to spend her time “coordinating” various activities, such as SEDONA vitae and AACSB 
Assessment.  Given the “state of affairs” in these two areas, it seems Davis coordinates 
about as well as Fred Sanford. 
 
USM’s College of Business really seems to be going haywire when it comes to providing 
quality instruction.  The incessant push to use “technology” in the classroom – 
technology that CoB can’t even adequately provide and maintain – seems to trump 
anything and everything else.  SMART boards, STAR boards, iPods, digital classrooms 
and programs – where does it all end?   
 
As if all of this fru fru isn’t enough, usmnews.net was recently sent a list of movies that 
EFIB Chair George Carter suggested EFIB faculty consider showing their classes.  The 
movies are supposed to impart lessons in economics and/or finance.  Here’s the list: 
 

 



 
 

It has already been stated that economics professors William Gunther and Trellis Green 
were both teaching mass sections of economics, side-by-side (i.e., in JGH 115 and 116) 
during spring 2007, using Powerpoint.  Now we learn that movie screenings are being 
included as a way to teach economics/finance.  Dr. Davis will surely have a difficult 
time assessing which, if any, in the list-of-52 above works. 
 
Let’s start with the 1992 classic, Boiler Room, about a group of well-meaning youngsters 
who swindle hard-working citizens out of their life savings (see Carter-provided 
synopsis below). 
 

 
 
The 1994 movie Clerks (below) is an interesting choice in that FIN 300 students will learn 
that most people in business could care less about prestige – most want only large 
paychecks.  
  

 
 
Of course, this is all contradicted by management professor Stephen Bushardt, who has 
argued in some of his Timbers Nursery writings that people want titles and corner 
offices. 



 
The description (see below) for the 1996 hit Jerry Maguire fails to sell us on the usefulness 
of this “finance” flick. 
 

 
 
However, the early sex scene between Tom Cruise and Kelly Preston might be an eye-
opener for 8:00am sections. 
 
Finally, how can any FIN 300 course be worth anything without a full screening of the 
1987 epic, Wall Street?   
 

 
 
This is sure to help B&N sell a few more copies of The Art of War.  However, the part 
where Holbrook describes looking into the abyss to Sheen’s character might be useful for 
CoB administrators to consider. 
 
Until next time, see ya at the CoB movies! 


